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Brand Manual
What is it for?

The Brand Manual

IS essentially a set

of rules that explain

how your brand works.

Brand guidelines should be flexible enough for designers to be
creative, but rigid enough to keep your brand easily recognizable.
Consistency is key, especially if you need the brand to extend

across multiple media platforms.
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LOGO
CONCEPT

The main idea of the logo is based on two things:
merging the emblems and indications of the
authorities concerned with transport. As the emblem
was based on the majestic palm of the emblem of the
Kingdom, thereby mediating anchor inspired by the
logo of the General Ports Authority, ending with cross
lines that were woven in a more creative way so that
they symbolize more than one side (the Aviation
Authority Al-Madani, the Saudi Railways Company,
and the General Transport Authority). In order to give
an initial impression of its connotation of the system
and interconnection, it was applied to simulate in
harmony the slogan of the Ministry of Transport.
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A. Symbol A

A Symbolis an identifying

mark or symbol that doesn't DL
contain the business name. { \
Think of the Nike ‘'swoosh’, Shell, V
WWF, Mercedes or Adidas. AN

B. LOGO TYPE

A logotype refers to words or
the name of a business that B
is designed in a special way.
Examples include Pinterest,
eBay or Google.

MOT PLUS
C.LOGO
A logo serves as a graphical
representation of a
company and is a key
feature in its brand. The ¢
styling, fonts and colours
used, all reflect what the
business sells and even the - . . . N
target market of who they u n]” ao M
are wanting to sell to.
MOT PLUS | &
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LOGO Jail aoghio 7

MOT PLUS

USAGE  r—

MOT PLUS

In the case of a white background or
light colored photo, the logo must
be used in its original colors and

form. Another option is to use the LJ'Q"IJI G.ng..l.D

gradient of dark and light blue MOT PLUS

colors for the background, and in

any case of dark colored photo, .. I . . .
negative logo must be used. Black LJ'OJ'J ao ng.D
logo is used in special cases such as MOT PLUS

stamps.

MOT PLUS ‘ N%

Choosing the right dominant color for your brand is crucial.
This color should appear on all your materials, including
your online ads and packaging.
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BRAND MANUAL Incorrect Usage

Never alter the spacial relationship Never change the colour of the Brand
between the Brand Identity elements Identity
X

Never change the proportions of the Never place the Brand Identity on a colour
Brand Identity which compromises the legibility of
the Brand Identity

X
o g I ] >
Jaill ao 0\
N
Never put a key-line around the Brand Never set the Brand Identity at any angle

Identity
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MINIMUM
SIZE

Do not use the logo in smaller size in
print or digital use. with respect to
the logo lockup.

160 px

MOT PLUS

ThileoaEn

DIGITAL (ON SCREEN)

A logo lockup refers to the formalized position/relationship
of the brand's logo (symbol) and its wordmark (logotype)
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PRINT (PAPER)
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WHAT IS
CLEARSPACE

The area that surrounds the logo
isas important as the logo itself.
The minimum area of 2 "x", known as
“clear space,” provides breathing
room to the logo and eliminates
visual clutter (text, graphic elements
orotherlogos) thatcan compete with
logo legibility — thereby diminishing
the effectiveness of thelogo.
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Double “S" letter size of 2 “x"

The area that surrounds the logo known as “clear space” is

as important as the logo itself
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Why color is an
important aspect
of any logo?

Color has a powerful subconscious
effect on every part of our lives,

without even saying a word; an

understanding of color meanings
in business gives us an invaluable
tool to get the best response to
our marketing and promotional

efforts and ultimately to create a
successful business.
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COLOR THEORY

We have used modern earthly colors - blue, grey, and silver
to symbolize harmony between the 3 kinds of transportation
as well as strength and professionalism.
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Colour
Palette
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RGB
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C71/M21/Y27/K3
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B e
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#74787E
Web
#233775
RGB
RGB
R35/G55/B117 R116/ G120/ B126
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Patterns

The pattern is used in brand advertising and packaging. It gives a feel the brand
wants to deliver to its audience usually by patterns, colors, and lines.
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Patterns

Usage

1

Always use the logo
in the right side with
these patterns

Jsill Goghio

MOT PLUS

T

2

Always use the logo
in the center with
these patterns

MOT PLUS

)
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Tone of
Font

There are things to consider when choosing the right font , for instance does the font
offer a variety of styles and weights or is it just literally light, regular and bold? Also, we
need to think about the print aspects when choosing a font to make sure it will be
readable; this includes the colour, size and style. Most importantly, we need to make
sure that the tone of a font is right for the brand. In this logo, the fonts have a simple
and neat cut that emphasizes luxury. English and Arabic fonts are similar in the tone.
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Primary English Typeface

Hello I'm:
[Srar-Syria

Body Copy Font

Cairo

Cairo Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890@%&$#

Cairo Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890@%&$#

ABCDEFGHIJKLMN

OPAQRSTUVWXYZ
abcdpfghijklmnop
grstuvwxyz

1234567890

FONT INFO
cairo-regular.ttf
cairo-bold.ttf

Designed by Akira Kobayashi
Copyright : PT

Publisher : Google Fonts
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Primary Arabic Typeface
BRAND MANUAL

wiisazeaeocl ) Linjo

< §uggudyo
[Srar-Syrio

Ngoyupy
1234567890

Body Copy Font
Cairo
Regular Light

Guj)addaaaaal gjjddaaaaadl
dgugeppuw dguagcepypur

— S9aupd S9aJpd
1234567890 1234567890
FONT INFO
cairo-light.ttf ] _ B°|‘3
cairo-bold.ttf JdjJjllgaaadaul
Designed by Mohamed Gaber ¢ gaa E £ [-F1-11"1]
Copyright : PT -.S gay f 'J
Publisher : Google Fonts 1234567890
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LEADING

For legible body text that's comfortable to read,
a general rule is that your leading value should be
greater than the font size; from 1.25 to 1.5 times

TRACKING

The space between letters in a block of text. InCSS
this is defined with the letter-spacing property

WIDOWS & ORPHANS

A single word at the end of a column is a widow
and if it's at the top of a new column it's an
orphan. They look bad and can be hard to read.
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Pictography is a form of writing which uses rep -
resentational, pictorial drawings, similarly to
cuneiform and, to some extent, hieroglyphic
writing
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Applications
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STATIONARY

AT PLUS

Dear Mrs, Clementine

A lemrerhead iz the heading ar tha topof @ sheer of lermer paper
{senriomery). Theet heding usmelly consisés of o nume snd an aildres,
aarul 1t b o porpon and S
Ther term Tepterhsad i aften used fo refer i the whisle sheet tmprinted
with mmeha heading

v d prefer to crente o etherheid templite
I e o DtfRET SO ‘This enerally
Arichides the s s pre-printed oy g andphiout

the adifitional costs invofoed.

Lerterhesl can then e peintead on stasioreey for plaln paper) o needed
o a loeal ent wically, That heading usually
comidsts of o narree and am address and a logo or corporate design, o
aometinies o bichgronnd pattern. The term Terterhn d® i often used t
rafier o e sefodie aheet fnpringid with sich o heoding

Sincernh.

Deennis Phillips:
Marketing Directar

(19123456789 £ INFO@MOTPLUS.COM (&) WWW.MOTPLUS.COM
'SAUDI ARABIA, AIYADH P.0. BOX 1178 .y byl aragel & el aSiaall

el angeia (A5

udilll s (i el
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Option 1
Jiil Goghin |
o rus | N
(/9123456789 £ INFO@MOTPLUS.COM [E WWW.MOTPLUS.COM @[] @) m)
oo e s

STATIONARY LETTERHEAD
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¢

2.1l 2050 (p polbi

F R O N T NASSER M. ALRASHED dﬁdlqo
Grguill plc pioo oy 5 0
MARKETING. DIRECTOR GENERAL 4 L= \?

L +966555474848
B NRASHED@MOTPLUS.COM

‘ 90 mm ‘
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BRAND MANUAL STATIONARY A4 FOLDER

| BACK FRONT _

320MM

©9123456789 " SNEE® LJ-DJJI G-ngJ.D i‘éﬁ
sl us

MOT PLUS

SAUDI ARABI) A, RIYAL
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MOT PLUS

T
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MOT PLUS
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12 1/8”

BACK

FRONT

STATIONARY C4 ENVELOPE
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85 mm
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54 mm 54 mm

T

T

STATIONARY ID CARD

VISITOR

2.5l 2000 (p poli
&gl plc o0
ID:1234

ID:1234

2l anao (w pali
Gaganlplc ine
101234
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COVER

PAG

105mm

E

STATIONARY NOTEBOOK

148 mm

MMMMMMMM

U, ATADH PO, 80X 178 o 8L o5 ey aSlas
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148 mm

)

A

WWW.MOTPLUS.COM

STATIONARY BOOKLET
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OUTSIDE

INSIDE

210 MM

210 MM
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OPTION 1

BRAND APPLICATIONS PIN

OPTION 2
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MOT PLUS

INFO@MOTPLUS.COM

BRAND APPLICATIONS INVETATION
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MOT PLUS N MOT PLUS
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MOT PLUS

BRAND MANUAL PHOTOGRAPHY BASICS

Photography should reflect the
organization’s positive attitude
towards the future.

It is best to use organization-made photography to ensure a
perfect fit with the created content in a way that showcases
the organization’s values and transportation systems'
all-around modernism. Transportation systems include road,
air, and maritime transportation.

The main colors to be featured in photography are shades of
blue in addition to solid grey.

Only real photography should be used, which showcases the
connection between humans and transportation systems.
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BRAND MANUAL

Lifestyle photography

The following examples should serve as
guidelines for photographers about
suitable photography styles.
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Transportation systems and
natural-scenes photography.

The following examples should serve as guidelines
for photographers about suitable photography
styles. Transportation systems and natural-scenes
photography materials need to be locally shot,
inside KSA, unless the communication and
messages required otherwise.

TRANSPORTATION SYSTEMS PHOTOGRAPHY GUIDELINES
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MOT PLUS

Using the Logo on Photographs L 2 _ Jaill doghio | 2

To use the original logo colors, photos must
have light colors. Otherwise, it needs to be
replaced with the white logo.

Additionally, it is permissible to use the
original logo on top of a white logo
background.
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Opacity %60

Photography Coloring

Photography can be re-colored using the
basic colors in order to be used in designs
as a supporting element of the identity.

Opacity %60 Opacity %60
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